





Job Growth Slows to a Crawl
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Source: U_S. Bureau of Labor Statistics via FRED®




Underlying Growth Falters

Contributions to Percent Change in Real GDP, 2nd Quarter 2025
Real GDP Increased 3.3 Percent
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Note. Imports are a subtraction in the calculation of GDF; thus, a decrease in imports results in a positive contribution to GDP.
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Consumers Slow Credit Purchases

FRED ﬂ = Consumer Loans: Credit Cards and Other Revolving Plans, All Commercial Banks (left)
= Delinquency Rate on Credit Card Loans, All Commercial Banks (right)
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Affluent, Luxury Travelers Expect to Travel

Planning Leisure Travel Within the Next 6 Months
% of American Consumers

0%

<$50K $50-599K $100-5149K $150K-5249K

85%

Quarter of Survey
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Light gray bars in the background represent the average for all survey respondants

Source: MMGY Global’s Portrait of American Travelers
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5%
No Plans to Travel
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83% () $50-$99K
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Plan to Travel () $150K-$249K
Within the Next 6 Months () $250K+
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International Card Activity
January - June 2025

Spend Amount Card Count Average Ticket Spend per Card  Transaction Count Spend Amount by Country

(vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year) January - June 2025 (Click to filter)

Retail $138.4M +10.9% 1.0M +14.3% $98 -4.1% $138 -3.0% 1.4M +15.7% canada [ 533 oM
Other  $74.5M +2.5% 505.4K +5.6% $83 -2.3% $147 -2.9% 897.1K +5.0% China Mainland [Jli $20.1M
Restaurants & Dining ~ $56.7M +3.6% 713.6K +7.9% $37 -1.7% $79 -4.0% 1.5M +5.5% United Kingdom [ $9.5M
Hotels & Lodging ~ $37.7M -5.5% 69.3K -0.8% $405 -7.4% $544 -4.8% 93.3K +2.0% Japan [ $7.8M
Transportation ~ $21.5M -2.2% 320.5K +13.7% $43 -17.5% $67 -14.0% 498.9K +18.5% Germany [ $7.2M
Entertainment  $6.0M -1.7% 65.2K -2.0% $63 +1.2% $92 +0.2% 94.6K -2.9% Australia ] 36.3m

France I $5.7M

International % Change in Spend Amount South Korea | $5.1M
Jul 2024 - Jun 2025 vs. Previous Year .
Brazil || $4.8M

Jul-24 Aug-24 Sep-24 Oct-24 Mov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25

Entertainment -0.89%  7.08% 8.69% 4.70% 5.59% | -9.84%  6.33%  -2.82% 4.79% 5.75%  -3.57%
Spend Amount
Hotels & Lodging 0.75% 2.50% 2.45%  19.77% 22.68%  7.02% 3.82%  -9.62% ---- January - June 2025 (Click to filter)
Other 11.93%  10.13%  7.98%  15.75% 12.30%  5.17% 6.96%  -3.26%  -1.32%  3.28% 4.36% 4.98%
Business & $28.1M

Restaurants & Dining ~ 10.02%  16.05%  19.02% 17.66% 18.67%  12.18%  12.12% -1.07%  -9.01%  -1.65% 28.88%  -4.00% Commercial .
Retail 13.24%  14.75%  13.64%  20.10% 20.36% 15.36% 13.96%  7.05%  -1.97% 17.38% 17.54% 11.38%
Transportation 7.35% 5.45% 4.12% 0.83% 10.16%  12.20%  7.37% 0.53% - -0.69%  -4.43% 1.71% Consumer _ $306.7M
International Share in Spend Amount
Jul 2024 - Jun 2025

Jul-24 Aug-24 Sep-24 Oct-24 MNov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25
Entertainment 2.8% 2.6% 1.8% 1.7% 1.4% 1.4% 1.8% 1.7% 1.8% 2.0% 1.6% 1.8%
Hotels & Lodging 12.0% 10.7% 10.4% 13.7% 9.0% 6.8% 9.6% 9.9% 10.2% 9.8% 16.4% 10.4%
Other 20.5% 21.5% 23.4% 22.1% 21.8% 21.0% 24.3% 23.9% 23.4% 21.4% 19.2% 22.2% Card Spend _ $305.8M

Restaurants & Dining 17.8% 17.9% 17.4% 17.2% 14.0% 13.7% 16.3% 16.8% 16.7% 17.3% 17.7% 16.6%

7.1% 7.9% 7.1% 6.4% 5.8% 5.2% 7.2% 6.7% 6.4% 6.6% 5.4% 6.4%

Transportation

$20.0M

Source: Visa Destination Insights (Reported Visa Card user data), Note: Card Count is not additive powered by Symphony | Tourism Economics



International Card Activity
January - June 2025

Spend Amount Card Count Average Ticket Spend per Card  Transaction Count Spend Amount by Country
(vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year) January - June 2025 (Click to filter)
Retail $02.8M +12.9% 686.1K +22.1% %96 -8.1% $135 -7.6% 966.6K +22.8% Canada
Other $33.5M +7.3% 291.7K +17.8% $76 -6.7% $115 -8.9% 439.2K +15.0%

China Mainland

Restaurants & Dining $16.4M +27.4% 318.7K +29.3% $32 -1.5% $51 -1.4% 514.5K +29.4% United Kingdom
Transportation $10.5M +5.8% 180.1K +24.9% %39 -17.4% %58 -15.2% 266.8K +28.2% Japan
Hotels & Lodging $4.0M +1.6% 14.5K +11.6% $224 -9.3% $275 -8.9% 17.8K +12.0% Germany
Entertainment  $1.8M +14.3% 23.9K +19.2% $53 -2.4% $75 4.1% 33.6K +17.1% Australia
France

International % Change in Spend Amount South Korea
Jul 2024 - Jun 2025 vs. Previous Year Brazil
razi

Jul-24 Aug-24 Sep-24 Oct-24 Mov-24 Dec-24 Jan-25 Feb-25 Apr-25 May-25 Jun-25

Entertainment 8.68% 0.48% 5.56% -6.73% 1.85% 3.12% 33.30%  32.50%
et Spend Amount
Hotels & Lodging 0.07% 10.52% 2.14% -0.21% 3.48% -0.63% = -8.00% - 26.10% 20.40% 19.49% January - June 2025 (Click to filter)
Other 20.71%  14.86% 8.92%  13.65% 11.57% 10.70% 12.24% 2.94% 12.54% 8.03% 7.85%
Business & $4.5M

Restaurants & Dining 26.85% 27.80%  27.09% 20.47% 27.85% 27.64% 20.90% 19.80% -- 29.76% Commercial :
Retail 19.27%  16.97%  13.92%  20.70% 22.30%  19.11% 18.17% 11.98% 24.22%  11.94% 13.66%
Transportation 17.93% 12.31%  18.52% 8.09% 16.01%  18.36%  15.09% 9.62% 15.17%  -3.56%  14.49% Consumer $154.4M

International Share in Spend Amount
Jul 2024 - Jun 2025

Jul-24 Aug-24 Sep-24 Oct-24 MNov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Visitar $122.3M
Entertainment 1.8% 1.7% 1.0% 0.9% 0.7% 0.8% 1.0% 0.8% 0.9% 1.5% 1.2% 1.3%
Hotels & Lodging 3.3% 3.3% 2.7% 2.2% 1.8% 1.7% 2.6% 1.7% 2.2% 2.8% 2.6% 2.9%
Other 20.7% 20.9% 21.6% 21.9% 19.3% 18.0% 22.1% 22.3% 22.0% 19.3% 20.5% 20.8% Card Spend $150.0M
Restaurants & Dining 11.1% 10.9% 10.3% 9.2% 7.4% 7.9% 9.9% 9.2% 9.7% 11.1% 10.6% 11.0%

7.2% 7.4% 7.4% 6.8% 5.3% 4.8% 7.4% 6.7% 6.1% 6.8% 6.0% 6.5%

Transportation

Source: Visa Destination Insights (Reported Visa Card user data), Note: Card Count is not additive powered by Symphony | Tourism Economics



International Card Activity
January - June 2025

Spend Amount Card Count Average Ticket Spend per Card Transaction Count
(vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year) (vs. Previous Year)

Restaurants & Dining $9.6M -21.4% 88.5K -20.5% $47 -0.4% $109 -1.1% 205.9K -21.1%
Hotels & Lodging $9.0M -24.3% 14.3K -18.9% $457 -10.3% $626 -6.7% 19.7K -15.7%
Retail 3$6.1M -19.0% 64.7K -17.8% 375 -2.1% 394 -1.5% 80.9K -17.3%
Other $5.1M -19.2% 41.9K -20.1% 371 -2.6% $122 +1.1% 72.4K -17.1%
Transportation $2.9M -19.4% 33.9K -14.1% 362 -9.0% %85 -6.2% 46.6K -11.5%
Entertainment $1.2M -19.8% 12.9K -23.6% 364 +6.3% $95 +5.0% 19.3K -24.5%

International % Change in Spend Amount
Jul 2024 - Jun 2025 vs. Previous Year

Jul-24 Aug-24 Sep-24 Oct-24 Mov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25

Entertainment 0.09% 14.32% 5.41% 1.23% 3.74% -7.58% -
Hotels & Lodging 11.15% -3.89% -5.57% - 9.23% 6.09%
Other 6.75% 3.46% -2.83% -1.88% -4.62% -6.19%
Restaurants & Dining 2.42% 15.76% 7.20% -5.84% 8.45% 3.26%

Retail 11.75% 13.62% 9.32% -1.74% 18.79% 9.40%

Transportation -4.76% 9.28% -- -0.22% 7.91%

International Share in Spend Amount
Jul 2024 - Jun 2025

Jul-24 Aug-24 Sep-24 Oct-24 MNov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25

Entertainment 3.7%. 4.1% 2.9% 3.2% 3.7% 3.5% 3.1% 3.7% 4.7% 4.2% 3.0% 2.5%
Hotes & Lodging ------------
COther 12.4% 13.1% 14.0% 12.8% 14.8% 15.0% 12.4% 14.0%

Restaurants & Dinng ------------
Retai = = |~ (==

Transportation 8.5% 10.1% 8.0% 8.2% 8.6% 8.1% 8.5% 8.8% 9.5% 8.7% 7.1% 7.9%

Source: Visa Destination Insights (Reported Visa Card user data), Note: Card Count is not additive

Spend Amount by Country

January - June 2025 (Click to filter)

Mexico

Canada $33.9M
China Mainland
United Kingdom
Japan
Germany
Australia
France
South Korea

Brazil

Spend Amount

January - June 2025 (Click to filter)

Business &
Commercial . $4.5M

Consumer $29.5M

Visitor

$32.3M

Card Spend $32.2M

Cash Withdrawal $1.7M

powered by Symphony | Tourism Economics



Recent Market Performance
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STR Lodging Performance Snapshot

CYTD July 2025

Top 25 Markets Occupancy

MNew York, NY 81.8%
Oahu Island, HI 79.3%
Miami, FL 77.1%
Tampa, FL 74.9%
San Diego County I 74.2%
Orlando, FL 73.8%

Los Angeles, CA I 72.4%
Orange County, CA [ 72.4%

Boston, MA 72.0%

Seattle, wa I 69.5%
San Francisco, CA [ 68.3%
Phoenix, AZ [ 68.2%

Washington, DC 67.9%
Denver, CO 67.0%
Nashville, TN 66.0%
Dallas, TX 65.7%
Atlanta, GA 64.9%
Chicago, IL 64.6%
Philadelphia, PA 54.5%
Saint Louis, MO 62.9%
Norfolk/VirgBeach, VA 62.3%
Houston, TX 61.1%
MNew Orleans, LA 61.0%
Minneapolis, MN 59.2%
Detroit, MI 57.5%

Top 25 Markets ADR

MNew York, NY $289
Oahu Island, HI £286
Miami, FL $240
San Francisco, CA [ 5226
Boston, MA £225
San Diego County I s218
Orlando, FL $209

Orange County, CA [ 5209
Los Angeles, CA [ s107

Washington, DC $193
Tampa, FL $191
New Orleans, LA $190
Phoenix, AZ [ 184
Seattle, wa [N $179
Nashville, TN $174
Chicago, IL $166
Philadelphia, PA $152
Denver, CO $149
Norfolk/VirgBeach, VA $133
Minneapolis, MN $131
Dallas, TX $130
Atlanta, GA £129
Saint Louis, MO $128
Detroit, MI §123
Houston, TX £123

Y-
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Top 25 Markets RevPAR

New York, NY $237
0Oahu Island, HI £226
Miami, FL $185
Boston, MA 5162

San Diego County I s162
San Francisco, CA [ $154

Orlando, FL £154
Orange County, CA I 151
Tampa, FL $£143
Los Angeles, CA I 5143
Washington, DC $131
Phoenix, AZ [ 5126
Seattle, WA [ 5124
MNew Orleans, LA 116
Nashville, TN $115
Chicago, IL $107
Denver, CO £100
Philadelphia, PA $98
Dallas, TX £86
Atlanta, GA $84
Norfolk/VirgBeach, VA $83
Saint Louis, MO £80
Minneapolis, MN 578
Houston, TX $75
Detroit, MI 71



San Diego Calendar Year-to-Date July 2025 Performance

Tourism Marketing District Regions for Calendar Year-to-Date July 2025 Group/Transient - Upscale+ Hotel Chain Scale Performance
% Occupancy ADR RevPAR RN Supply RN Demand 43.1% 70.3%, 79.7%
San Diego County 74.2% 3218 £162 13.9M 10.3M L:" 2
= 27.7%
a 74.9%
City of San Diego 75.7% $222 £168 8.5M 6.4M g
o
Downtown  75.5% $260 $196 3.2M 2.4M 70.5% 71-0% 70,50 71.2%
301 328
Mission Valley  74.9% $163 $122 1.7M 1.3M $ $298 e84 $
Mission Bay 74.9% $251 £188 671.6K 502.8K g $214 $201
= $172
La Jolla Coastal 73.0% $332 £242 385.0K 281.0K $124
96
uTc 78.0% 3223 5174 881.5K 687.5K
Group Transient Independ. Economy Midscale Upper Upscale Upper Luxury
Chains Chains Midscale Chains Upscale Chains
I-15 Corridor 76.4% 178 £136 385.8K 294.9K Chains Cpl"'lains

Source: STR Poweredby SYMPHCONY TOURISM ECONOMICS



San Diego Calendar Year-to-Date July 2025 Performance YOY

Tourism Marketing District Regions YOY for Calendar Year-to-Date July 2025 Group/Transient - Upscale+ Hotel Chain Scale Performance
% Occupancy ADR RevPAR RN Supply RM Demand +2.5% +0.4%
> BB e
San Diego County -1.5% +1.7% +0.1% +1.7% +0.2% E 11% -0.2%
g - 2.6%
City of San Diego 1.5% 0.3% 1.8% +0.6% -0.9% O W - oo -2, 3.1%
g -4,
Downtown 2.1% +0.5% -1.6% +0.0% 1.6% 6.5%
. ) +3.6%
Mission Valley -0.4% -4.5% +2.7% N +7.1% . e
5 +1.4%
=
Mission Bay £0.8% 3.2% 250 £0.0% .0.8% = B g O
—/ a -1.2%
=] -2.0% 2.4%,
La Jolla Coastal +2.7% -0.8% +1.9% +0.1% £
N
uTC +0.4% -0.5% -0.1% +0.0% +0.4% +0.0% 6.8%
Group Transient Independ. Economy Midscale Upper Upscale Upper Luxury
I-15 Corridor +0.3% -2.3% -2.0% +0.0% +0.4% Chains  Chains Mé:ifﬁ;e Chains L(if:lzf Chains
—

Source: STR Poweredby SYMPHCNY TOURISM ECONOMICS



STR Lodging Performance Snapshot

July 2025
- Top 25 Markets Occupancy

New York, NY 85.2%

Seattle, WA I 84.3%

QOahu Island, HI 83.5%
San Diego County [ 81.6%
Orange County, CA I 81.1%

Boston, MA 80.1%

Chicago, IL 78.9%

Denver, CO 77.9%
Norfolk/VirgBeach, VA 75.5%

Los Angeles, CA I 73.6%
San Francisco, CA [ 73.0%

Minneapolis, MN 72.3%
Orlando, FL 71.2%
Saint Louis, MO 71.0%
Miami, FL 59.4%
Philadelphia, PA 69.0%
Washington, DC 68.8%
Atlanta, GA 67.1%
Nashville, TN 66.7%
Tampa, FL 65.9%
Detroit, MI 564.2%
Dallas, TX 62.1%
Houston, TX 58.5%
Phoenix, A7 I 55.3%

New Orleans, LA 53.9%

Top 25 Markets ADR

QOahu Island, HI $307
New York, NY $283
San Diego County [, £260
Boston, MA $236

Orange County, CA I 234
Seattle, wa I 223
Los Angeles, CA I 199
San Francisco, CA [ s105

Chicago, IL $185
Orlando, FL 181
Miami, FL $170
Norfolk/VirgBeach, va $165
Denver, CO $164
Washington, DC $163
Nashville, TN $161
Tampa, FL $156
Philadelphia, PA $149
MNew Orleans, LA $144
Minneapolis, MN $143
Saint Louis, MO $134
Atlanta, GA $130
Detroit, MI $123
Dallas, TX %116
Houston, TX $115

Phoenix, AZ IR 5114

Y4 ~
Spics

Top 25 Markets RevPAR

0Oahu Island, HI
New York, NY $241
San Diego County I, 212
Orange County, CA I 190
Boston, MA $189
Seattle, WA I s188
Los Angeles, CA I 5147

$256

Chicago, IL $146
San Francisco, CA [ 142
Orlando, FL $129
Denver, CO $128
Norfolk/VirgBeach, VA $125
Miami, FL $118
Washington, DC $112
Nashville, TN $108
Minneapolis, MN $104
Tampa, FL $103
Philadelphia, Pa $103
Saint Louis, MO $95
Atlanta, GA $87
Detroit, MI $£79
New Orleans, LA 378
Dallas, TX 72
Houston, TX 567

Phoenix, AZ [ 463



Tourism Marketing District Regions YOY for July 2025

% QOccupancy

San Diego County -3.7%
City of San Diego
Downtown

Mission Valley

Mission Bay
La Jolla Coastal +0.4%
uTC -0.7%
I-15 Corridor +2.6%
Source: STR

ADR

-1.1%

-3.7%

-2.4%

-5.7%

-6.3%

-1.1%

-2.9%

-2.8%

RevPAR
)
-4.8%

-6.5%

-5.5%

-9.9%

-7.9%
———

-0.7%

-0.3%

San Diego July 2025 Performance YOY

RN Supply

+3.4%
+1.2%
-0.3%

+3.7%
+0.0%
+0.0%
+0.0%

+0.0%

RN Demand

-0.4%

Group/Transient - Upscale+

Occupancy YOY

ADR YOY

+1.6%

+4.6%

Group

-6.2%

-1.2%

Transient

Hotel Chain Scale Performance

1.7% -0.9%
- -2.2%
-4.0% ~4,1% 4.5%
-7.3%
+1.9%
-0.2%
-3.0%
-4.8% _5.29%
-6.6%
-9.9%
Independ. Economy Midscale Upper Upscale Upper Luxury
Chains Chains Midscale  Chains Upscale Chains
Chains Chains

Powered by SYMPHONY TOURISM ECONOMICS



City of SD Falling Behind County
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Hotel Forecast

San Diego, CA - Total Segment Summary

TERIREAA ALTHORITY

As of Date
July 2025

Indicator Levels

Occupancy

ADR

Rev PAR

Supply

Demand

Revenue

% Change vs. Previous Year

Occpuancy

ADR

RevPAR

Supply

Demand

Revenue

Sources: STR, Tourism Economics; Forecast as of July 2025

Geography

San Diego, CA - Total Segment

2024 2025 2026 2027 2028
74.2% 72.7% 72.4% 73.2% 73.5%
$212 $213 $214 5219 §223
$158 $155 $155 $160 $164

23,591.5K 24,105.3K 24,591.3K 24,840.9K 25,247.6K

17,513.1K 17,530.3K 17,798.9K 18,177.6K 18,547.9K

$3,721.4M $3,735.4M $3,815.2M $3,978.7M $4,132.6M

2024 2025 2026 2027 2028
1.1% -2.0% -0.5% 1.1% 0.4%
1.2% 0.3% 0.6% 2.1% 1.8%
2.3% (—1.8%) 0.1% 3.2% 2.2%
0.6% 2.2% 2.0% 1.0% 1.6%
1.7% 0.1% 1.5% 2.1% 2.0%
2.9% 0.4% 2.1% 4.3% 3.9%

Room Demand
San Diego, CA - Total Segment
vs. Previous Year

20M
18.5M
17.5M 17.5M 17.8M 18.2M
2.1% 2.0%
15M
1.5%
10M
5M
0.1%
oM
2024 2025 2026 2027 2028 2024 2025 2026 2027 2028

Room Revenue
San Diego, CA - Total Segment
vs. Previous Year

4B £3.7B $3.7B 4.3%
3.9%
3B
2B 2.1%
1B
0.4%

0B

2024 2025 2026 2027 2028 2024 2025 2026 2027 2028

powered by Symphony | Tourism Economics



2025

2026

Four Quarters of Weakness Expected

Q1
Q2
Q3

Q1
Q2
Q3

Quarterly Quarterly Relative to Previous Year
San Diego, CA - Total Segment San Diego, CA - Total Segment, % Change to Previous Year
Occupancy ADR RevPAR Supply Demand Revenue Occupancy ADR RevPAR Supply Demand Revenue
59.5% £1599 £138 5.8M 4.1M £806.6M -0.6% 2.1% 1.5% 0.6% 0.0% 2.1%
75.1% 8217 $165 &.0M 4.6M £991.9M -1.8% 1.7% -0.1% 2.2% 0.4% 2.1%
T7.9% $238 £185 6.1M 4.8M £1.1B -3.1% -0.7% -3.8% /3.1% -D.Z"h -0.9%
67.4% £194 £131 6.1M 4.1M £5804.2M -2.5% -1.9% -4.3% 2.8% 0.2% -1.6%
67.5% £197 £133 6.0M 4.1M £799.5M -2.9% -1.0% -3.9% 3.1% 0.1% -0.9%
75.0% 8217 $£183 6.1M 4.6M £997.3M -1.5% 0.1% -1.3% 1.9% 0.4% 0.5%
78.4% 5240 £188 6.2M 4.9M £1.2B 0.7% 1.0% 1.6% 1.5% 2.2% 3.1%
68.6% £199 £136 6.2M 4.3M £5850.0M 1.8% 2.2% 4.0% 1.6% 3.4% 5.7%




Hotel Forecast S5

San Diego, CA - Total Segment - Forecast Comparison

As of Date Comparison Geography Time Period
July 2025 January 2025 San Diego, CA - Total Segment Annual
Annual Comparison: Room Demand Annual Comparison: Room Demand
Primary: July 2025; Comparison: January 2025 Primary: July 2025; Comparison: January 2025
2024 2025 2026 2027 2028 January 2025 July 2025 % diff
Baseline January 2025 17.5M 18.0M 18.6M 18.9M 19.1M 2019 18.2M 18.2M 0%
July 2025 17.5M 17.5M 17.8M 18.2M 18.5M 2020 10.6M 10.6M 0%
% diff 0% -2% 4% 49, -3% 2021 14.4M 14.4M 0%
2022 17.0M 17.0M 0%
2023 17.2M 17.2M 0%
2024 17.5M 17.5M 0%
2025 18.0M 17.5M -2%
2026 18.6M 17.8M -4%
2027 18.9M 18.2M -4%
Annual Room Demand 2028 19m 185m %
Primary: July 2025; Comparison: January 2025 2029 19.3M 18.8M -2%
3M
18M 18.8M
16M
14M f
12M

Jan-22 Jan-24 Jan-26 Jan-28

Sources: STR, Tourism Economics; Forecast as of July 2025 powered by Symphony | Tourism Economics



Subregions
Occupancy & Hotel Rooms On-the-Books as of 9/7/2025

On-the-Books Occupancy by Subregion

Segment: All | Group: Sold & Unsold (combined)

Sep 2025 QOct 2025 MNov 2025 Dec 2025 Jan 2026 Feb 2026

1-15 Corridor _— 20%
La Jolla Coastal__ 23%
Mission Valley __ 17% 9% 9% 9%

uTcC 12% 9% 11%

YQY Difference in On-the-Books Occupancy by Subregion

Segment: All | Group: Sold & Unsold {combined)

Sep 2025 QOct 2025 Mov 2025 Dec 2025 Jan 2026 Feb 2026
San Diego -2.8% pt +0.3% pt +2.6% pt -3.4% pt +3.8% pt +6.8% pt
Downtown -2.6% pt -4.2% pt -2.5% pt -7.1% pt -0.3% pt +2.9% pt
1-15 Corridor -6.6% pt +0.1% pt +3.9% pt +2.3% pt +2.4% pt +2.6% pt
La Jolla Coastal -4.5% pt -1.1% pt -0.3% pt -3.1% pt -2.7% pt +5.9% pt
Mission Bay -6.3% pt -5.8% pt +2.8% pt -11.3% pt +3.1% pt +8.4% pt
Mission Valley -5.9% pt -3.4% pt +1.8% pt -6.5% pt +1.4% pt +0.2% pt
Pt Loma +0.8% pt -5.0% pt +3.1% pt _ -0.2% pt +4.6% pt
uTC -1.9% pt -0.9% pt +0.4% pt -2.6% pt -1.6% pt +2.1% pt

Source: Amadeus TravelClick

On-the-Books Room Nights by Subregion

Segment: All | Group: Sold & Unsold (combined)

Sep 2025 Oct 2025 Nov 2025 Dec 2025 Jan 2026 Feb 2026
I-15 Corridor 24.1K 17.7K 9.7K 6.7K 3.9K 5.0
Chula Vista 38.8K 33.1K 23.7K 19.9K 35.0K 37.3K
La Jolla Coastal 39.2K 26.9K 13.2K 7.6K 8.3K 8.0K
Mission Bay 33.6K 28.7K 20.4K 71K 10.3K 13.2K
Mission Valley 91.0K 48.2K 28.2K 15.3K 16.0K 14.2K
Pt Loma 24.1K 17.1K 11.3K 5.3K 4. 7K 5.3K
uTC 98.9K 66.0K 33.5K 19.4K 15.2K 16.1K
YQOY % Change in On-the-Books Room Nights by Subregion
Segment: All | Group: Sold & Unsold {combined)

Sep 2025 Oct 2025 Nov 2025 Dec 2025 Jan 2026 Feb 2026
T
Downtown -1.1% -4.5% -3.3% _ +1.0% +7.7%

La Jolla Coastal -6.2% -2.5% -1.4%

Mission Bay -8.8% -9.7%
Mission Valley -9.7% -10.7%
Pt Loma +1.1% -9.3%
uTC -3.0% -2.2%

powered by Symphony | Tourism Economics
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